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Revolutionizing Community Outreach in the Digital Age

Description and Goals

This circle is a comprehensive research initiative focused on investigating the profound impacts and
potential of digital transformation in community outreach. Building on seminal works like Castells'
(2011) exploration of the rise of the network society and the theorization of social media as networked
publics by Boyd (2010), this circle offers a deep dive into the revolutionized approaches to community
outreach in our increasingly digitized world.

Acknowledging the integral role of digital technologies in reshaping societal interactions, this research
investigates how these tools transform traditional outreach strategies. It discusses the shift from
conventional, often unidirectional, methods of communication towards more interactive, real-time
engagements made possible by digital platforms (Kietzmann et al., 2011).

The circle mainly focuses on the role of social media and digital platforms in fostering community
outreach. Citing the work of Bennett and Segerberg (2012) on connective action, it explores how
these platforms enable the mobilization of communities, promote civic participation, and instigate
social change.

The research also tackles the challenges of the digital divide (Norris, 2001), probing the disparities in
digital access and literacy and their implications for equitable outreach. Alongside this, the research
addresses the ethical dimensions of digital outreach, particularly concerning data privacy (Taylor,
Floridi, & van der Sloot, 2017).

By employing a robust combination of case studies, surveys, and theoretical exploration, this research
unveils pivotal insights for optimizing outreach strategies in the continually evolving digital landscape.

References:

e Bennett, W. L., & Segerberg, A. (2012). The logic of connective action. Information, Communication &
Society, 15(5), 739-768.

e Boyd, d. (2010). Social network sites as networked publics: Affordances, dynamics, and implications. In
Networked self: Identity, community, and culture on social network sites (pp. 39-58).

e Castells, M. (2011). The rise of the network society: The information age: Economy, society, and culture
(Vol. 1). John Wiley & Sons.

e Kietzmann, J. H., Hermkens, K., McCarthy, I. P., & Silvestre, B. S. (2011). Social media? Get serious!
Understanding the functional building blocks of social media. Business horizons, 54(3), 241-251.

e Norris, P. (2001). Digital divide: Civic engagement, information poverty, and the Internet worldwide.
Cambridge University Press.

e Taylor, L., Floridi, L., & van der Sloot, B. (Eds.). (2017). Group Privacy: New Challenges of Data
Technologies. Springer.

Contact

Noah Pfander (TU Wien)
#cts

".
.‘ /CTS




